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The new emphasis in
retail, as in downtowns, is
experience marketing.

Dining and entertainment
IS significant to driving
local economies, even as
the economy stalls, and
there Is increasing
competition among
districts for consumer
spending.



Police and communities
need to work in
collaborative partnership
with everyone having
something to offer and
something to take.

Policing involves more
than enforcement: its
keeping the peace and
providing service.



Businesses need to reach
out to community (including
attending neighborhood
board meetings). In
nightclubs security needs to
be professional and
thorough ...

| recommend creating an
Interactive relationship with
police, so they don’t only
see you when a crisis
OCCurs.



Dining & entertainment businesses are
no longer stand-alone operations, but
need to be considered in relation to
their proximity to residents and other
forms of retail.

The trend towards dining and
entertainment is demographic driven —
there is a new generation of consumers
looking for unique spaces that reflect
local culture and desire for a "third
place” besides work and home.

Public/private partnerships are
essential in developing these districts.
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Baby Boomers and Millennials shaping society and economy
Gen X’s Urban Tribes defined work place and urban life
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Change from 1990 to 2000

I |I :
I - _II




Three Times a Week

University of Michigan Institute for Social Research (ISR)
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